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UNITED STATES DISTRICT COURT 

DISTRICT OF NEW JERSEY 


FEDERAL TRADE COMMISSION, Hon. Dennis M. Cavanaugh 
Plaintiff, 

v. OOCV3174 (DMC) 

LANE LABS-USA, INC., DECLARATION OF 
CARTILAGE CONSULTANTS, INC., ELAINE MEYER 
corporations, and 
I. WILLIAM LANE and ANDREW J. 
LANE, individ~~als, 

Defendants. 

I, ELAINE MEYER, DECLARE AS FOLLOWS PURSUANT TO 28 U.S.C. 

1. 	 My name is Elaine Meyer. I m a paralegal at the Federal Trade 

Commission ("FTC") assigned to work on the above-captioned matter. The 

following statements are true and correct and based on my personal 

knowledge. 

2. 	 In iny capacity as a paralegal, I have been charged with reviewing the 

compliance documents submitted by the Defendants in 2001,2004 and 



3. 	 Attached hereto as Exhibit 1is a true and accurate copy of pages fi-om a 

Lane Labs website produced by Lane Labs as part of its compliance repoi-t 

of September 7, 2006. 

4. 	 Attached hereto as Exhibit 2 is a t n ~ e  and accurate copy of a compliance 

letter from counsel for Defendants William Lane and Cartilage Consultants 

dated Febixary 8, 200 1. 

5. 	 Attached hereto as Exhibit 3 is a tnle and accurate copy of a compliance 

letter from counsel for Defendants Lane Labs and Andrew Lane dated 

February 9, 2001. 

6. 	 Below I identify and summarize key items incl~lded in the Defendants' 

compliance repoi-ts, including, among other things, advertisements for 

AdvaCAL and Fertil Male that articulate Lane Labs' claims regarding these 

prod~~cts,correspondence, and reports of research and stttdies. True and 

accurate copies of such documents, in the f o i n  they were produced to the 

FTC, are attached to this declaration. 

AdvaCAL 

7. 	 LaneLabs advel-tises AdvaCAL on its websites (www.lanelabs.com and 

www.coill~assionet.colll),the "CoinpassioNet" catalog, by direct mail, and 

on infomei-cials. 



8. 	 A 25-day supply of AdvaCAL has sold for $39.95 at retail (Exhibit 10). 

9. AdvaCAL advertisements claimed that the prod~~ct increases bone density 

in women by as much as 10% per year from as early as Febn~ary 2001 

(Exhibit 4) to Winter 2006 (Exhibit 5). 

10. AdvaCAL advertisements claimed that the prod~~ct produced a 13.5% 

increase in bone mineral density after 24 months from approximately 2001 

(Exhibit 6) to Winter 2006 (Exhibit 7). 

11. AdvaCAL advei-tisements claimed that the prod~~ct prod~lceda 3.8% 

increase in bone mineral density after 4 months from as easly as 2001 

(Exhibit 6) to as late as Winter 2006 (Exhibit 7). 

12. 	 An article entitled "Battle for your Bones" claimed that those suffei-ing from 

osteoporosis (ages 51-83) increased bone mineral density by 4.5% over 3 

yeass in approximately 1999 or 2000 in the Health Sciences Institute 

newsletter (Exhibit 8), that was accessible via a link labeled "Published 

Reseasch" on their website, LaneLabs.com. The FTC accessed this web 

page on Febn~ary 2 1,2001 (Exhibit 9). 

13. 	 AdvaCAL advertisements claimed that clinical studies showed that this 

product is substantially supeiioi- to Calciunl Carbonate, Calciuill Citrate 

Malate and Calicum Hydroxy Apatite in increasing spinal bone density in 
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post-menopausal women and eldel-ly women. The Defendant used a chart to 

illustrate this compa-ison. The cha-t is contained in Exhibits 9 and 10 and is 

known to have been included in advertisements that ran consistently in 

LaneLabs Compassionet catalogs from approximately 2003 (Exhibit 1 1) to 

Winter 2006 (Exhibit 7). For an unknown period, the chart appeared in 

advei-tisements feah~ring Dr. I. William Lane ("William Lane") as an expert 

endorser (Exhibit 10). The chart also appeared in advertisements featuring 

another expei-t endorser, Ann Louise Gittleman (Exhibit 11). 

14. 	 The aforementioned chart (Exhibits 10 and 11) showed that AdvaCAL 

increases bone density in elderly women by 3.2% over 2 years. 

15. 	 The chart showed that AdvaCAL increases bone density in elderly women 

(approximately 3.2% over two years), compared with Calcitun Carbonate 

(approximately .6%over 2 years) and Calcium Hydroxy Apatite 

(approximately 1.9% over 2 years (Exhibits 10 and 1 1). 

16. 	 The cha t  showed that AdvaCAL increases bone density in post-menopa~~sal 

women by 2.5% over 2 years (Exhibits 10 and 11). 

17. 	 The chai-t showed that AdvaCAL increases bone density in post-menopar~sal 

women (appl-oxilllately 2.6% over 2 yeas) coillpa-ed with Calciulll Citrate 
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(approximately 1% over 2 years) and Calci~un Citrate Malate (approximately 

-1.2% over 2 years) (Exhibits 10 and 11). 

18. 	 AdvaCAL advertisements have claimed that AdvaCAL is the only calcium 

prod~lct that could "build bone" or increase bone mineral density. One ad 

made the claim that AdvaCAL is "clinically shown to INCREASE bone 

density. That's something no other popular calcium tab or chew claims to 

do" (Exhibit 12). As late as Winter 2006, an AdvaCAL ad feahlring Dr. 

T a k ~ ~ o  made the claim, "No other method or preparation, calci~~m F ~ ~ j i t a  or 

otherwise, has ever demonstrated a significant increase in bone m i n e d  

density in just four months" (Exhibit 7). 

19. 	 In an infomercial recorded March 18,2003, Defendant William Lane 

claimed that AdvaCAL is "the only calcium I know of where yo11 can 

achlally increase bone density" (Exhibit 13, p. 10). 

20. 	 In the same infomercial, Defendant William Lane claimed that regulw 

calcium is "so hard, your body cannot absorb it, it's like a rock" that "goes 

in one end and out the other" (Exhibit 13, p. 24). 

21. AdvaCAL included representations from consumers in a 2003 infomercial 

and in advertisellle~lts in CoinpassioNet catalogs at various times between 

2003 and 2005. 



a. 	One 41-year old consumer claimed that his bone density increased by 11 -9% 

fi-om taking AdvaCAL (Exhibit 13, p.7 and 16, Exhibit 14). 

b. One 63-year old consumer claimed that her bone density increased by 6% 

from taking AdvaCAL (Exhibit 13, p. 7) 

c. 	Another 28-year old woman claimed that her bone density increased by 20% 

from taking AdvaCAL (Exhibit 13, p. 16). 

d. A 39-year old AdvaCAL user reported her bone density increasing from 3% 

lower than the average woman her age to 20% higher (Exhibit 13 p. 7, 11, 

and 12). 

e. 	A 25-year old AdvaCAL user repoi-ted a 50% increase in bone density 

(Exhibit 13, p. 7). 

f. 	An 80-year old user reported an 8% increase in bone density in 6 months 

(Exhibit 13, p. 25). 

g. A doctor claimed that "you don't have to have anyone be in pain, you don't 

have to have them be in a nursing home because they broke a hip, and all 

you have to do is take your AdvaCAL to prevent that" (Exhibit 13, p. 37). 

22. 	Through the ai-ticle "The Battle for Your Bones," which was, for an 

unkilown period, accessible via the "Published Reseach" link on the Lane 

Labs' website (see q[ 9 above), Lane Labs claimed that AdvaCAL is 
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comparable 01- superior to two pi-escliption drugs, Evista and Fosomax 

(Exhibit 8, Exhibit 9). In a more recent ai-ticle of the same title and in the 

same newsletter, references to Evista and Fosamax were replaced with 

"Prescription Drug A" and "Presciiption Di-ug B" (Exhibit 15). 

23. Lane Labs has claimed that AdvaCAL had a 100% fracture red~~ction rate for 

elderly patients over 3 years, or 0 fractures per 1000 patient years. It 

compared this rate favorably against Calcium Carbonate, which it claimed 

had 357 fractures per thousand patient years, and it compared this rate 

favorably against a placebo, which it claimed had more than 500 frachlres 

per thousand patient years. The ads that claimed this ran from around 2001 

(Exhibit 16) to 2003 (Exhibit 14). The cha-t (Exhibits 10 and 1 1) was 

included in advertisements that ran consistently in LaneLabs catalogs 

between around 2001 until 2006. 

24. 	 In a print advei-tisement, Defendant William Lane is pictured stating 

"AdvaCALTM is the #1 Bone Building Calcium. Period." (Exhibit 10). 

25. 	 In the same print advertisement, Defendant William Lane is pich~i-ed saying 

"Osteoporosis is reversible if you take the right kind of calcium. I 

1-ecolluliend AdvaCAL to men and wonlei1 of all ages. The pills are small, 



easy-to-swallow and amazingly effective. It's the only calcium I've seen 

that has been shown over and over to build bone density" (Exhibit 10). 

26. 	 AdvaCAL claimed in a chart as late as 2001 that the PI-oduct is shown to be 

three times more absorbable than other calciums (Exhibit 8). 

27. 	 Defendant William Lane claimed in a 2003 infomercial that AdvaCAL is 

"highly available, highly absorbable," and that it is "three times as available 

as this [antacid] calcium" (Exhibit 13, p.24). 

28. 	 Defendant William Lane claimed in a print advertisement that "the vast 

majority of the calcium sold in this country-incl~~ding the antacids-is 

calcium carbonate. It's cheap and plentifi~l, but nearly impossible for our 

bodies to absorb" (Exhibit 14). 

29. 	 In other versions of this advei-tisement, Defendant William Lane is quoted as 

saying that AdvaCAL is "highly absorbable" compased to other calciums 

(Exhibit 17). 

30. 	 Defendant William Lane claimed in the same infomercial that "most of the 

supplements out there don't have available or digestible calcium" (Exhibit 

13, p. 37). 

3 1. 	 Attached hereto as Exhibit 18 is a true and accurate copy 01"Substantiation 

of Advei-tising Claims for AdvaCAL" from Andy Lane, dated June 2 1, 1999. 
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32. 	 Attached hereto as Exhibit 19 is a true and accurate copy of a letter dated 

April 22, 1999, from Andrew Lane to Monica Reinagel. 

33. Attached hereto as Exhibit 20 is a true and accurate copy of a "Prod~~ct and 

Marketing Analysis" on calcium supplements prepared for Lane Labs by 

Monica Reinagel (Draft 911 310 1). 

34. 	 Attached hereto as Exhibit 21 is a true and accurate copy of an email dated 

September 10, 2004 from Andrew Lane to Tom Brigliadoro et al. 

35. 	 Attached hereto as Exhibit 22 is a tixe and accurate copy of an email dated 

December 8,2004 from Andy Lane to Jane Corcillo. 

36. Attached hereto as Exhibit 23 is a tnle and accurate copy of an email dated 

Febi-~~ary9,2005, from Andsew Lane to Leah Thomson of Healthy Healing. 

37. 	 Attached hereto as Exhibit 24 is a t i le and accurate copy of an email dated 

March 10,2005, from Andrew Lane to Leah Thomson of Health Healing. 

38. 	 Attached hereto as Exhibit 25 is a ti-ue and accurate copy of an email dated 

March 23,2005 (see bottom of page) fi-om Andrew Lane to Khaled Alam of 

North Trading. 

39. 	 Attached hereto as Exhibit 26 is a tr~le and accurate copy of an email dated 

May 11, 2006 fi-0111 Andrew Lane to Leal1 Thoillson. 



Fertil Male 

40. 	 Advertising and promotional claims for Fei-til Male appear in four sources: 

(I) the product label; (2) Compassionet catalogs fsom 2003-2006; (3) the 

cun-ent CompassionNet website; and (4) the cui-sent Lane Labs website. 

41. 	 A one-month supply of Fertil Male costs $39.95 at retail (Exhibit 27). 

42. 	 Fei-ti1 Male labels include the claim "Clinically shown to Promote Speim 

Count & Motility" (Exhibit 27). 

43. Fertil Male advertisements claimed, as early as approximately July 2003 

(Exhibit 27) and as late as approximately October 2003 (Exhibit 28), that the 

prod~~ct"promotes normal fertility levels ." 

44. Fertil Male advertisements claimed, as early as approximately J L I ~ ~  2003 

(Exhibit 27) and as late as Fall 2005(Exhibit 29), that the prod~~ct is 

"clinically shown to promote sperm count, sperm motility (movement) and 

semen prod~~ction without changing hormone levels." 

45. 	 Fertil Male advertisements claimed, as early as approximately July 2003 

(Exhibit 27) and as late as Fall 2005 (Exhibit 29), that these benefits would 

occur in 4 months. 



46. 	 Festil Male claimed, as early as approximately July 2003 (Exhibit 27) and as 

late as Fall 2005 (Exhibit 29), that these benefits would occur "without 

changing hormone levels." 

47. 	 Fei-til Male advertisements claimed, as early as approximately July 2003, 

that "clinical research showed Lepidium meyenii G. (LMG) promoted sperm 

count, sperm motility and semen prod~lction without changing hormone 

levels" (Exhibit 27). As late as Winter 2006, Fertil Male advertisements 

claimed that Lepidium meyenii G. had been "clinically shown to suppoi-t 

male health-including healthy semen production, speim count, and speim 

motility" (Exhibit 3 0). 

48. 	 Fei-ti1 Male advertisements included an endorsement from a biologist, as 

early as approximately July 2003 (Exhibit 27) to as late as approximately 

March 2004 (Exhibit 31), attesting that "LMG [Lepidi~lm meyenii G.] is an 

irnpoi-tant ingredient that helps promote male fertility. Most of its attributed 

properties have been coil-oborated scientifically." 

49. 	 Fei-ti1 Male advertisements claimed, as early as approximately October 2003 

(Exhibit 28) to as late as approximately March 2004 (Exhibit 31), that 

"taking Fertil Male for thee  to four illonths as a prenatal care supplelllent 

for menTM can help promote optimal speim quality." 
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50. 	 Fei.til Male advertisemeilts included a testimonial, as early as Febi-uary 2004 

(Exhibit 32) and as late as Winter 2006 (Exhibit 30), from an employee of 

LaneLabs, attesting that Fertil Male had "dramatic" results, causing her 

husband's sperm coont to "skyrocket" in one month and allowing them to 

have a baby within less than a year. 

I declare under penalty of pesjuiy that the foregoing is true and correct. Exec~lted 

on this day of January, 2007. 
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