Addendum to Edit the
Toronto Strategic Partnerships Memorandum of Understanding

This Addendum is made to the Toronto Strategic Partnerships Memorandum of Understanding
(MOU) with the last signature dated March 16, 2010 (attached as Appendix “A”), entered into
and previously executed by and between:

THE TORONTO POLICE SERVICE, MINISTRY OF GOVERNMENT AND
CONSUMER SERVICES, COMPETITION BUREAU CANADA, UNITED STATES
FEDERAL TRADE COMMISSION - BUREAU OF CONSUMER PROTECTION, THE
UNITED STATES POSTAL INSPECTIONS SERVICE, THE ONTARIO PROVINCIAL
POLICE, THE ROYAL ANADIAN MOUNTED POLICE - GREATER TORONTO
AREA COMMERCIAL CRIME SECTION, MINISTRY OF FINANCE,

AND U.K. OFFICE OF FAIR TRADING

It is mutually understood and agreed by and between the undersigned parties to amend the
previously executed MOU effective the 1% day of April, 2019 as follows:

1. Toremove U.K. Office of Fair Trading as a party to the MOU.

2. To add the Canada Post Security and Investigation Services as a party to the
MOU.

All other terms and conditions that are not hereby amended are to remain in full force and effect.

IN WITNESS WHEREOF the undersigned have executed this Addendum to Edit the MOU.

Toronto Police Service

Per:

Mark Saunders, O.0.M. Date:
Chief of Police

Ontario Ministry of Government and Consumer Services

Per:

Name: Barbara Duckitt - Date:
Title: A/Assistant Deputy Minister



United States Federal Trade Commission
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Name: Andrew Smith = Date:' ¢
Title: Director, Bureau of Consumer Protection

Competition Bureau Canada

Per:

Name: Date:
Title:

United States Postal Inspections Service

Per:

Name: Delany De Leon-Colon : Date:
Title: Inspector in Charge

Ontario Provincial Police

Per:

Name: Rick Barnum Date:
Title: Deputy Commissioner, Provincial Commander
of Investigations and Organized Crime

Royal Canadian Mounted Police

Per:

Name: Jodie Boudreau Date:
Title: A/Commissioner, O Division Commanding
Officer



Ministry of Finance

Per:

Name: Heather Bowie
Title: Director

Canada Post Security and Investigations
Services

Per:

Name: Jagjit Sumra
Title: Senior Postal Inspector/Director,
Security and Investigation Services

Date:

Date:



Appendix “A”

MEMORANDUM OF UNDERSTANDING

ON THE ESTABLISHMENT OF A JOINT VENTURE
BETWEEN
THE TORONTO POLICE SERVICE, MINISTRY OF CONSUMER SERVICES,

COMPETITION BUREAU CANADA, UNITED STATES FEDERAL TRADE
COMMISSION - BUREAU OF CONSUMER PROTECTION, THE UNITED
STATES POSTAL INSPECTION SERVICE, THE ONTARIO PROVINCIAL

POLICE, THE ROYAL CANADIAN MOUNTED POLICE - GREATER

TORONTO AREA COMMERCIAL CRIME SECTION, MINESTRY OF

REVENUE, AND UK. OFFICE OF FAIR TRADING

ON'THE ENFORCEMENT OF DECEPTIVE MARKETING PRACTICES LAWS

Whereas, m recognition of the great consumer and business harm thi flows from
fraudulent, deceptive, and misleading marketing practices, the Government of the United
States of America and the Government of Canada entered into an agreement (“the
Agreement™) on August 3, 1995 which among other things, celled for establishing a
“framework for coopetation and coordination with respect (o enforvement of deceptive
marketing practices laws™;

Whereas, pursusnt 1o the Agreement, the United States and Canada on Sepiember 10,
1996 estahlished a U8 ~Canadian Task Force on Cross-Border Deceptive Marketing
Praciices o promote cooperation between law enforcement authotities in the U.S. and
Canada respecting deceptive marketing practices with a cross-border compoenent, and
directed 11 to explore methods to improve cross-border information sharing and 1o seck 1o
involve federal, state, provincial, snd local law enforcement authorities in cooperative
efforts 1t developed:

Whereas, in April 1997, President Clinton and Canadian Prime Minisier Chretien
established a United States-Canada Working Group on Telemarketing Fraud ("Working
Group™) and directed 1t to prepare a report of ways to counter the serious and growing
problem of deceptive cross-border telemarketing;

Whereax, the Working Group’s Report recognized that cooperation and shanng accurste
information: nilows law enforcement ggencies o avoid effort duplication and more
quickly idenmtify and prosecute ongoing fraud, deception, and misleading marketing
practices. and recommended expanding access to such information,

Whereas. the United States Federal Trade Commission, Her Majesty™s Secretary of State
for Trade and Industry and the Office of Fair Trading in the United Kingdom executed a
Memorandemn of Understanding on 31 October 2000 regarding mutua! caforcement
asgistance 1 consumer protection maters;



Whereas, the Commissioner of Competition of the Government of Canada, Her Majesty's
Secretary of State for Frade and Industry and the Office of Fair Trading in the United
Kingdom executed a ¢ooperstion arrangement, on 14 October 2003, regarding the
application of their competition and consumer laws recognizing that cooperation in, and
the coordination of enforcement activities may, in approptiate cases, result in a more
effective reselution of their respective competition and consumer law issuss that would
be attained through independent action;

Wherseas, cooperation and information sharing pursuant to these efforts has resulied ina
substantial number of Taw enforcement actions with a cross-border component, to the
benefit of consumers and businesses in the Unitod States and Canada;

Now therefore, to continue and improve these successful information sharing and
wooperative law enforcement efforts, and to the extent consistent with their laws,
enforcement policies, and information sharing restrictions,’ the Toronto Police Service,
the Ministry of Consumer Services, Competition Burcau Canada, the United States
Federal Trade Commission - Bureau of Consumer Protection, the Uniled States Postal
Inspection Servive, the Ontario Provincial Police, the Royal Canadian Mounted Police
Creater Toronto Area Commercial Crime Section, Ministry of Revenue, and UK. Office
of Fair Trading (the “Parties”} intend 1o continue their joint venture and understand as
follows:

| ‘The primary purpose of this joint venture is to coordinate law enforcement
activities among the Parties, to idemify fraudolent, deceptive and misleading
marketing practices with an Ontario pexus, to facilitate information sharing
among the Parties and 1o support each other’s law enforcement actions against
persons and entitics that engage 1o various types of deceptive marketing practices
consistent with their laws, priorities and resources.
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The Parties comprise the core membership of the joint venture. To better
contdinate the work of the joint venture, each Party may designate representatives
{0 serve on a steering comemirtee, which will use best offorts to hold peniodic
teleconferences. The purpose of these teleconferences, at which oac or two
representatives from each Party are expected to participate, is w plan and organize
meetings of the joint venture (which will continue 1o be held quarterly or as
otherwise ugreed)  The Parties intend that the stcering committee determine by
consensus any mermbership, logistical, resource. and organizational issues
consistent with this Memerandum of Understanding. Any Party may nominate a
law enforcement agency to join the core membership of the joint venture, subject
to a consensus approval by the sieering committee. The Partics intend that core
membership be reserved for faw enforcement agenties with a Jaw enforcement
cole that covers a large part of the work of the joint venture, and that intend to

!yt respect o Cotmpetition Buress Canada, sec 1995 Agrement Betwern The Government of The
Eited Stoter nf Americe amd The Government of Canada Regarding The Applicatian of Their Competition
and Deceptive Markeiing Practices Laws Article X
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contribute broadly to the joint venture in @ measure equivalent to that of the
Parties.

‘I'he Parties also recognize the critical rofe played by other law enforcement
ageneies cooperating with the joini venture in particular matiers, including those
with a law enforcement role that covers only & limited part of the work of the joint
venture and those able to contribute only more limited resources. To
acknowledge and facilitate such important contributions, any Party may nonunate
# law enforcement agency o join the 1oint venture as an associste member,
subieci 10 consenyus approval by the sleenng committee. The Parties intend that
any offer of associate membership be based on an understanding that, unless
otherwise agreed, the associaie member will seek to the fullest extent possible to
mutintain the confidentiality of any information communicated to it in confidence
by anv Party of associate meraber in connection with the jomnt venture.

ihe Teronto Police Service, the Ministry of Consumer Serviges, Competition
Buteau Canada, the Ontario Provineial Police, the Royal Canadian Mounted
Palice —~ Greater Toronte Area Commercial Crime Section, and Ministry of
Revenue will cach use best efforts 1o contribote certatn resources fo creaty
together an office fo collect and share information and help covrdinate law
cnforcement actions among the Parties.

The Federal Trade Commission will use best efforts e provide s cumputer.
sppropriate data anslysis m support of the jeint venture, and reasonable
investgative and tinancial support to help locate. interview and, in approprime
cases, bring Amernican witnesses to law enforcement proceedings with an Ontario
nexus brought by the other Parties.

The United States Postal Inspection Serviee will, as appropriate, use best effons
for imvoke its civil and/or eriminal law enforcernent authority respecting the mall,
mcluding: exploring the applicability of its authority 1o seize and return mail,
assist with veniyving addresses and eliciting information about use of commercial
mail receiving agencies; provide investigative help in the United Seates, and
wheere appropriate, in Canada to lurther the poals of the joint veature, and
otherwise suppor the joint venture in appropriate ways.

Tbe Utfice of Fair Trading in the United Kingdom will. if within its civil powers
1o do so, use hest elforts 1o provide, where appropriste, mformation and
complaints to support the joint vennre. Tt will also, if within its civil powers o
o s0 and where appropriate, use best efforts o provide ressonable investigalive
and finencial support to help locate, interview and bring UK. wainesses of
deceptive and misteading marketing practices, in person ar by video link. to
Canadian or United States faw enforcement proceedings with an Ontario nexus
brought by the other Parties.



i

11

The Partics will, as appropriatc, use best efforts to develop and engage in joing
mvestigations of deceptive marketing practices involving companies i Ontaro
largeting residents of the United States or United Kingdom as well as companies
in the United States or United Kingdom wrgeting residents of Ontario

{he Pariies will cominue to meet on a regular basis to develop, evaluate, and
coordinate their law eotorcement strategies and technigues. The Parties intend
tha cach meeting include a session limited to the Parties, associate members, and
other appropriate law enforcement agencies, in order to allow for the confidential
discussion of particular cases. The Parties intend that such discussions be treated
a5 confidential, w the follest extent pennined by thew respective taws. Each Party
will devote adequate resources, as appropriate to the development of this jomt
venture.

I he Parties will elso cooperate snd coordinae with any appropriate law
enforeement agencies,

Nothing in this Understanding will require a Party to take any achion, or 1o refrain
from acting, in a manner inconsistent with existing law, or will require any
change in the lew of Canady, the United States, or the United Kingdom.

Unless otherwise agreed by the Parties, cach Party will. t the fullest extent
possible, seck 1o maintain the confidentiality of any information communicated to
it in confidence by any other Party.
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?‘Vhiﬂgfm l}ﬂ:ir‘ Thomas E. Boyle
c of Po _n-:n AN Allnspecior in Charge
Toranto Police Service Cnminal investigations

United States Fostal inspection Service

M:Za‘[-i : Dated: Y& | Mo <39 /
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lan Neilwen-Jones David Vl:deck
Assistant Deputy (‘tmrh{ of Competition  Director
Competition Burcau Canade” Ontario Region Burcau of Consumer Protection

U.8. Federal Trade Commission

Daed: |77~ 11~ 200§ Dated:
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Ditector Covsume Rrolgchen bronch
Marketpiace-fiardards-amddernces

Branch
Mimstry of Consumer Services

1
Dated, Moy tl;v“i
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Vipoe ﬂawfm

Ergplty Uemmissioner

Provincial Commander of
Investigation & Organized Crime
Omntario Provincial Pu!itx
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Dated: - .&/,
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O1C =C Diviston

Criminal Operations

Royal Canadion Mounted Palice

Peter Bﬁchamps
Darector
Special Investigations Ew@n

Ministry of

Heather Clayton
Senior Director, Consumer Markets
UK. (Hhice of Fair 1 rading
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