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PRIORITIES KEPT STRAIGHT
WITH THE HELP OF PAGING ~ VOICE MAIL " MOBILE WEB
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WE PUT TOGETHER THE WORLD"S MOST POWERFUL TECHNOLOGIES IN WAYS THAT HELP YOU DO WHATEVER YOU WANT,
WHENEVER YOU WANT.

VISIT YERIZON.COM.
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How to get life done.
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SPRINT COMMUNICATIONS COMPANY
Telecommumications Services

Farious Advertising Agencies

# Disclosure of material terms of an offer, in very small print on the back side of a service provider's
promudional materinls does not constitute clear and conspicunus disclosure.

Basis of Inguiry: Two directanail pieces nationally distribaced by Sprint Communications Company were brought
to the attention of the NAD by NYNEX. Both adventisements were directed to America West Airlines customens
and were associated with its frequent Mier program

The first promotional prece invited participants in Amencan West Aadlines” frequent flier program 1o eam bomes
miles with Sprint. 1 informed the reader that * . when vou choose Sprint, vou're going with the fong-distance carmier
ranked | imthe 1996 1.0, Powers and Associates” Costomer Satislaction Swdy® The resder could “switch to Sprint
and receive 53,000 Bonus Mikes ... plus .. five miles for eveey dollar spenft] on Jorg-disrance calling..." by checking
the box marked, “Yee, D would like to ¢am a total of =iz miles for every fong distance dollar billed., " on the atiached
ensallment form, On the back of this moiling, the first item on a list which appesrs in small pring in a section undee
the title, “Long-Duztanes Authorization” explains: “My signature on this form awthorizes Sprint to notify the loeal
telephone company to switch my long distance service and my local toll service, if available, to Sprint {Emphases
axdded).

The second promotional peece, which also offers the frequent traveler Bonus Miles for switching to Sprint, describes
the Sprint Sense® programa undar the heading “Sprint Long-diztance Calls Are As linke As A Dime Per Minie,”
Inn the ensellment form the custamer i given the choice between “Sprint Sense for residential fong-distance service
of "Sprint Sense International [for] low Spring rates on both domestic and intemational ealls....” Like in the first
piece. iem one of seven listed under the beading "Long-Distunce Authorization™ or the fack of this promotioaal
picce dischoses: “My signature oo this form autharizes Sprint te nosify the local telephone company o switch my
long-distance service and my focal tolf service, if ovailoble, to the Spring calling plan...” (Emphases added)

Challcnger's Position: The challenger maintained that this advertising campaipn is deceptive because millions of
telephone customers are being asked 1o subsénbe 1o one particular tvpe of service, when, in fact, they are sub-
seribing o something else. The challenger explained that long distance, local and regronal (intra-state toll calls) ser-
wice are three different services which, in many states. may be ordered separately A customer ordering long distance
service from Sprint, or another carrser, should not (without giving express authorization) be aatomatically
subscribed to regional service for which there ks vigorous competition. According Lo the challenger, this promotionsd
practice amounts o “slamming,” i.e., changing a customes's carer without the custormner’s knowledge.

The challenger argued that the frst of thess direct mail pieces contains all the necessary components of'a “bait and
switch” scheme. According to the challenger, the bait is the offer of up to 7,500 America West Bonus Miles for
enrolling with Sprint for residential long distance service and remaining o Sprint customer for six months. The
switch, according to the challenger, & that by accepting this offer the customer “will inadvertently subscribe to
Sprint for regional service a8 well™ It pointed out that only the “mousetype on the reverse side of the LOA
disclosers] thai the conswmier has also subserbed fo Sprint as the regional carrier.

The challenger also noted that the texe in the second proasetional piece repeatedly refers to Sprint’s long-distance
services. Again, i1 pointed oul that only on tee reverse side of the mailer, *in minuscule type, does the advertiser
finally disclose that *My signature on (his form anthorizes Sprint to notify the local telephome company to switch
my leng-distance service gl s focal foll senvice if avilable, to the Speint calling plan ... (Emgphasis sdded )"
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Planters Peanuts Video



MCI 5¢ a Minute Video



Verizon 10¢ a Minute Video
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